United States Socioeconomic Impact Study

Industry Overview

In 2003, there were approximately 13.3 million direct sellers in the US.

· Direct selling is a large, growing and unique industry in the United States. Sales have increased more than 15.6 percent over the past three years, from $25.6 billion in 2000 to $29.6 billion in 2003.

· The direct selling industry accounts for 0.9 percent of total retail sales in the US.

· Direct selling provides significant economic and social contributions to American families and to the country as a whole. The industry offers an alternative income source and schedule flexibility for US households.

· Direct selling offers a wide variety of products, ranging from food to services. The largest categories of product sales are home durables ($8.7 billion of sales), followed by personal care products ($6.9 billion) and wellness products ($4.8 billion).

Benefits to Consumers

· Consumers benefit from product demonstrations, trials and customized service, often not available through alternative retail channels.

· Direct selling organizations gave an estimated $90 million to charitable causes in 2003. Eighty–nine percent of the direct seller respondents said they contributed to human services and charities, and 36 percent of respondents contributed to education.

Size of Industry

· In 2003, there were approximately 13.3 million direct sellers.

· The direct selling industry in the United States is comprised of approximately 1,500 companies, with total sales revenue of $29.6 billion in 2003. The industry includes global companies with household names, such as, Quixtar, Avon, Mary Kay, and Tupperware, many of which are US–based.

Economic/Fiscal/Social Contributions

· Direct selling contributes significantly to the United States economy both financially and in terms of quality of life. Direct selling companies make capital investments, fund research and development spending, and pay taxes.

· There were approximately 13.4 million Americans associated with the direct selling industry in 2003 – of these most were direct sellers that received compensation while 77,000 were permanent employees of the direct selling companies.

· Direct employees earned an estimated $4.1 billion and other compensation from the industry while independent direct sellers earned over $7 billion through commissions and bonuses.

· More than 61 percent of direct sellers are women: most are married with three or more people in the household. The demographics of the industry are family –oriented, and demonstrate its uniqueness in providing entrepreneurial opportunities for women that might not be available to them otherwise.

· Associated value: The direct employment contribution earned an estimated $11.9 billion and $2.1 billion in tax revenues. In addition, indirect and induced contributions through purchases of products and services from other American companies and employee spending created $13.6 billion, $4.1 billion of which was generated by taxes.

· The industry’s contributions to jobs, income, investment, and research and development results in increased tax collections for the government. Taxes generate $716 million –– $488 million direct, and $228 million indirect.

· The industry contributes considerably to American’s quality of life. Entrepreneurship, work schedule flexibility, and opportunities to develop personal business skills are a few of the major benefits.

· Direct sellers are generally pleased with their experience in the industry. Over 77 percent described themselves as either “somewhat satisfied” or “very satisfied” with direct selling activities.

Conclusion

· While the economic contributions of jobs, personal income, investment, and taxes can be quantified, it is also important to recognize the social contributions that are made to individual families’ lives and well–being.

· Increased self–esteem, self–confidence, organization and management skills will play a major role in building a stronger future for direct sellers, their families, their communities and their country.

…Direct selling has improved my self–confidence in every aspect of my life which makes me a better person for myself and all I come in contact with. It has made me a happier person also. I know I can do this business and make money whenever I choose.
–Comments from a direct seller
